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Xem cac an pham truwéce

Trong sudt quy cudi cing ndm 2013, tang trwdng kinh té Viét Nam da cai thién & muac SO VO
cung ky nam truwéc, bao hiéu nén kinh té dang bat dau tang tdc trd lai. Tuy nhién, day chwa han la dau
hiéu phuc hdi bén virng do con nhiéu nguy co' tiém an c6 thé anh hwdng xau dén sw én dinh vi mé trong
nam toi.

Quan sét cla Kantar Worldpanel cho thay rat khé dé thj truéng FMCG tiép tuc duy tri mirc tang trwdng 2
con sb & khi tiéu diing chi tang truwdng trong 12 tuan két thiic ngay 1/12. Trong khi dé, thi
trudng & dang tién nhirng budc phuc hdi vivng chéc, tang trwdng & mic so v&i cling
Ky nam ngodi. Cac kénh mua sam chinh & thanh thj bao 96m tiém tap hda, cho va kénh hién dai dang

tang trwdng & murc khiém tén. O néng thén, tiém tap hoda tiép tuc tang trwdng nhanh trong khi cho va
kénh hién dai dang chirng lai.

Trong sudt thoi gian 12 tuan vira qua, cac loai tang truwdng vé mat khoi
lwong so v&i cling ky ndm truwéc nhd thu hat thém dén hé mua mai va tang trwéng khéi lwong
tiéu dung moi ho thém . O néng thén, nganh hang la nganh hang tang trwdng xuat
sac nhat véi mire tdng trwdng Ve gia tri.
Tiéu dung FMCG trong dip Tét 2013. Trong do, la nganh hang duoc
hwdng nhiéu thuan lgi nhat nh¢ Téet, dac biét la cac dang thirc udng dong lon, géi thanh hép hoac cac
dang hinh thirc bat mat va trang trong khac. Trong dip Tét Quy Ty 2013, : va

la nhirng nganh hang tang trw&ng manh nhat v&i mdc tang Ién dén 3 con so vé khdi lwong tiéu dung!
Trong s6 cac mat hang FMCG, va la hai mén qua tang phd bién nhét vé&i 35% hd gia dinh &

thanh thj dwoc tdng qua |a Bia/Banh trong dip Tét 2013.

KANTAR WCJ'RLOPARNEL

© Kantar Worldpanel


http://www.kantarworldpanel.com/vn/news/FMCG-Monitor

CAC CHI SO
KINH TE CHINH

#Tinh hinh vi mé dwoc
cai thién

Trong Q4, kinh té Viét Nam tang
. trwdng 6,04% so v&i cung ky
nam trwde, cai thién dang ké so
v@i cac quy truéce do.

#Buc tranh FMCG khac
nhau gilr thanh thi &
nong thon

Rat khé dé thi truong thanh thi
gilr virng murc tang 2 con so,
trong khi tiéu dung FMCG &
néng thén dang tang toc.

TONG SAN PHAM QUOC NOI (GDP)
Quy 4/2013 so va&i cung ky nam 2012

CHI SO GIA TIEU DUNG (CPI)
Thang 12/2013 so v&i thang 12/2012

TANG TRUONG FMCG

O THANH TH| 4 THANH PHO
12 tuan két thic vao 01/12/2013 so véi cung ky
nam trwéec (12 w/ie P12/13 vs. YA)

TANG TRUONG FMCG

O NONG THON

12 tuan két thiic vao 01/12/2013 so vai cling ky
nam trudc (12 wie P12/13 vs. YA)
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=== Gi4 trung binh* —e—Gia trj Khéi lwong**
*: Pé tinh t , chuing t6i tinh m&rc déng goép cla gia trong thay dbi gia tri ctia mdi nganh hang, cong tat ca cac sb nay lai va xem né trong twong
quan v&i dong gop clia moi nganh hang trong tong gia tri thi trwéng cung ky nam trwéde. ) . ) )
**: Pé tinh , chuing toi tinh mirc déng gop cua khoi lwgng trong thay doi gia tri cia méi nganh hang, cong tat ca cac so nay

lai trong twong quan véi ddng goép ctia mdi nganh hang trong tdng gia tri thi trwéng cung ky nam trwéc.
Nguén: Kantar Worldpanel — Household panel - FMCG khéng bao gébm qua ting
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THANH THI 4 THANH PHO THAY DOI GIA TRI (%) THAY BOI KHOI LUONG * (%)
Téng FMCG 9 6

San pham sira 11 B -

Db ubng 10 8

L]
Thwe phdm déng goi | E | E
]

SP cham chéc ca nhan 11 7

SP cham séc gia dinh 11 - E

NONG THON
Téng FMCG 14 11

San pham sira N -

Do ubng 23 18

Thwc phdm doéng goi

32 22

.

*: D& tinh | ]  ching 19 tinh mizc déng gop cta khés 12 w/e P12/13 so v&i cling ky nam truwéc
lwgng trong thay ddi gia tri cla méi nganh hang, céng tat ca cac so6 nay lai trong twong quan

véi déng gop ctia mdi nganh hang trong téng gia tri thi trwéng cung ky nam trwée.

Ngudn: Kantar Worldpanel — Household panel - FMCG khéng bao gdm qua tang

SP cham séc ca nhan

13

SP cham séc gia dinh

KANTAR LWORLDPANEL FMCG Monitor

© Kantar Worldpanel




MAT HANG TIEU BIEU

THANH THI 4 TP

Banh Snack & Hat

% THAY DOI
KHOI LUONG

+26%

12 w/e P12/13 vs. YA

Thu hat thém 103.000 hé mua

Lwong mua gia tang 13%

Nguén: Kantar Worldpanel — Household panel- FMCG khéng bao gdm qua tang
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Sira rira mat

% THAY DOI 12 w/e P12/13 vs. YA

GIA TR

+79%

Thu hat thém 443.000 hdé mua

Tiéu dung gia tang 40% vé gia tri
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Thi phan theo gia tri (%) “
9! '}

9

12 w/e P12/11 12 w/e P12/12 12 w/e P12/13

Tiém tap héa B Cho Kénh hién dai ® Clra hang chuyén doanh Ban hang truc tiép m Khac

9

Tiém tap hoa

Cho
Kénh hién dai
> Siéu thi/ Pai siéu thi
> Siéu thj mini/Ctra hang tién loi [ ) ®
@ Tang tredng < -0.5% 5% < Tang trwéng < 15%
-0.5% < Tang trevdng < 5% @ Tang trwéng >15%

Ngudn: Kantar Worldpanel — Household panel — Thanh thj 4 thanh phé chinh - FMCG khéng bao gdm qua tang
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Thi phan theo gié tri (%) ‘ "

12 w/e P12/11 12 wie P12/12 12 w/e P12/13

Tiém tap hoa B Cho Kénh hién dai m Khac

Tiém Tap Hoa [

Cho

Kénh Hién Dai ®

@ Tang trwdng < -0.5% 5% < Tang trwdng < 15%
-0.5% < Tang trvdng < 5% @ Tang trwéng >15%

Nguén: Kantar Worldpanel — Household panel — Néng thén Viét Nam - FMCG khéng bao gém qua téng
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SP®TLIGHT ON VIETNAM

w ? 0, ~ > A K. SUJA &
‘3‘, . %o Tang trwdng vé khoi lvong CAC SP TUr S(FA
J
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Keo Nuwédc Banh Tra Bia Nuqc Giam S6c6 Tratui Bo6t CA NHAN
ngot hoa trai la loc  ngot .
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e CHAM SOC
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> I ‘ Thang Tét 2013: 4 tuan trwdc ngay mung 1 thang :
Giéng Am Lich (trc 4 tuan két thic 10/02/13) |
|
|
|

|
— |
35% 350 3304 31% 250, |
. , . . A x . | Thang trwée Tét 2013: 4 tuan ket thic 13/01/13
Bia Banh Nuwdc ngotcoga Dauan Puong L |

Ngudn: Kantar Worldpanel — Household Panel — Thanh thj 4 thanh phé chinh — Bao gébm qua téng — Thang Tét so v&i thang trwéc Tét 2013
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THONG DIEP CHINI

TINH HINH VI MO SANG SUA HON VOI MUC TANG GDP bUQC
CAI THIEN

NGANH HANG TIEU BIEU: BANH SNACK VA HAT O THANH THI| VA SCA
RUPA MAT O NONG THON

CAC KENH MUA SAM CHINH © THANH THI TANG TRUONG KHIEM TON,
TIEM TAP HOA TANG TOC O NONG THON

TET: TIEU DUNG FMCG TANG GAN GAP BOl!
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Vai nét vé Kantar Worldpanel

Kantar Worldpanel 1a cdng ty hang dau thé gidi vé nghién ctru thj trwéng dua trén chwong trinh nghién
ctru hanh Vi ngudi tieu dung Bang cach két hop gitra viéc quan sat thi trudng, thwe hién cac phan tich
cao cap va dwa ra cac giai phap nghlen ctru thi tredng pho hop, ching tdi mang dén ca birc tranh téng
thé 1an trng chi tiét nho lam nguon cam hung giup khach hang c6 nhirng bwéc tién thanh cong. Chuyén
mon sau va virng cla ching tdi vé nhirng san phdm ma nguoi tiéu dung mua hodc s dung va ly do
dang sau hanh vi mua sdm ctia ho da tré thanh nguén tham khéo uy tin v&i cac thwong hiéu Ion, cac nha
ban 18, cac nha phan tich thj trwdng va ca cac té chirc chinh pha trén toan thé giéi.

Vé&i hon 60 nam kinh nghiém trong nganh, ddi ngi 3500 nhan vién va sy hién dién tai hon 55 qubc gia,
dich vu clia chang t6i c6 thé dap &ng nhu cdu & linh vwe hang tiéu dung nhanh, san phdm cho em bé va
cac linh vire khac.

Dé biét thém thdng tin, vui 16ng truy cap www.kantarworldpanel.com.vn
Lién hé

Kantar Worldpanel Vietnam

58 VV Van Tan, Quan 3,

TP H6 Chi Minh, Viét Nam

tel: +84 8 39306631

fax: +84 8 39306632

email: vietham@kantarworldpanel.com
website: www.kantarworldpanel.com.vn
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