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In 2011, Homeplus, the Korean subsidiary of 
Tesco, began selling virtual groceries in Seoul 
subway - where smartphone users can 
photograph the bar code the of life - size 
pictures, on the walls and platform screen doors, 
of 500 items of food, toiletries, electronics etc. 
for delivery within the same day. 

 
 

Homeplus’ Smartphone App is now #1 
shopping app in Korea, with >900,000 
downloads (Feb 2012). Most orders placed on 
the app are at 10am and 4pm, while people are 
on their way to and from work. 
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campaign with different names printed on 
bottles 
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Increasing number 
of people with 
health issues 
(allergies, obesity) 

Increasing health 
awareness & self-
responsibility 

Increasing 
knowledge & spend 
on functional food 
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Individual Average BMI 

25 28

25 28

21 23

19 21

20 22

Source: WHO 

http://gamapserver.who.int/gho/interactive_charts/ncd/risk_factors/bmi/atlas.html
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Besides being famous for its landscapes, Indonesia is 
increasingly attractive as a shopping destination due to its 
fast growing retail market. Tourists from neighbouring 
countries such as Singapore and Malaysia find it attractive 
to gain good bargains in Indonesia.  

The growing number of wealthy individuals in the country is 
also fuelling demand for more premium services, ranging 
from luxury or 5-star accommodations, spas and business 
cars up to full service flights.  

For low cost carriers, the majority of sales are already 
made via online transactions. Low cost airlines also seek 
sales opportunities during low season by offering 
promotions on certain departure times.  
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Flood Traffic Poverty 

Unemployment Infrastructure Corruption 
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  Total Trade Channel

   Total Modern Trade

   Total Traditional Trade
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© Kantar Worldpanel 

Foods 

Beverages 

Home Care 

Personal Care 



© Kantar Worldpanel 

http://www.asean.org/
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