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CAC CHI SO CHINH

Kinh té cé dau hiéu
phuc héi nhe vé mat
tang trvdng v&i mrc
lam phat thap

NGANH HANG
TIEU BIEU

Mua Tét — Mua Banh
Keo

XU HUONG FMCG

Thj trwdng FMCG
tang bat tré lai vao
dip cao diém mua

sam Tét

KENH MUA SAM

Cac kénh mua sédm chinh
lay lai tbc d6 tang trwdng
vao dip Tét, dac biét 1a
Tiém tap héa & nong
thon

TIEU PIEM

FMCG 2013
qua cac con so
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CAC CHIi SO CHINH PR el e MAT HANG TIEU BIEU KENH MUA SAM TIEU DIEM

Piéu kién vi mé cai thién
Két thuc ndm 2013, kinh té
Viét Nam tang trwédng & muc
5,42%, mot sw phuc hdi nhe
S0 v&i nam 2012.

CPI ha nhiét

Sau khi ghi dau muc thap ky
luc trong 10 nam tré lai day,
chi s gia tiéu dung CPI lai
tiép tuc ha nhiét trong thang
1, mét phan do nhu cau tiéu

+ 5 . 5% duing con thép trong diéu

01/2014 vs. YA , kién kinh té khé khan.

2012 vs. YA

+/. 1% Z r FMCG ting bat
Thi trwdng FMCG dat mic
tang trwdng cao so v&i cung
ky nam trwéc, nho trung vao
dip Tét Am lich.

Ngudn: Tng cuc théng ké ‘ 12 w/e P1/14 vs. YA
Kantar Worldpanel — Households Panel — Thanh thj 4 TP chinh & Néng thén VN - FMCG khoéng bao gom qua tang
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oo oalsoresNa XU HUONG FMCG MAT HANG TIEU BIEU KENH MUA SAM TIEU DIEM

BUYC TRANH TANG TRUONG THI TRUONG FMCG (%)
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30 A 30 A Tiéu dung FMCG tang t;ét
tré lai nh& dip cao diém

20 20 mua sam Tét .

101 /W 10 Xu hwéng nay thé hién rd
0 0 hon g’y thi tru(‘yng néng
thén, von da coé dau hiéu
phuc hdi tlr cubi nam 2013,
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3 B tang trwdng & khu vire nay
~ 0 A - .7 .
N o Ién 22% vé mat gia tri.
% tang trwéng Gia trung binh * Gia tri —e—Khéi lwvong
*: P& tinh , chiing t6i tinh mirc déng gép clia gia trong thay ddi gia tri ctia mdi nganh hang, cong tat ca cac sé nay lai va xem né trong twong quan
véi déng gop clia méi nganh hang trong téng gia tri thi trwdng cting ky nam truéc.
“*: P& tinh , chling t6i tinh mirc déng gép clia khdi lwong trong thay ddi gia tri clia mdi nganh hang, cong tat ca cac sé nay lai trong

twong quan véi déng gép clia méi nganh hang trong téng gia tri thi trwdng cung ky nam trwéc.
Ngudn: Kantar Worldpanel — Household panel — Thanh thi 4 TP chinh & Nong thdn Viét Nam — EMCG khdng
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oo oalsoresNa XU HUONG FMCG MAT HANG TIEU BIEU KENH MUA SAM TIEU DIEM

THANH THI 4 TP TANG TRUONG GIATRI (%)  TANG TRUONG KHOI LUONG* (%)
Téng FMCG 13 9
Siva & SP tir siva Bl o H ¢
Thure uong 24 L v@Tirgutv::utcry:r?thli\gggu%agig
Thyc pham dong goi _____RE ™ hinh dip Tét, véi ngdi vi dan
SP cham soc ca nhan 12 7 dau tang trwdng thudc vé
SP cham séc gia dinh I o Bl s finh virc Thire uong 6 ca
thanh thi va néng thon.
NONG THON Sau thoi gian dai dam chan
Téng FMCG 29 19 tai cho, Nganh hang Thuc
Sira & SP sira . N w0 pham dong goi da tang bat
Thirc ub tré ‘Ial & murc 2‘con s0, mot
c uong i3 35 phan do nhu cau tiéu dung
Thuwc pham déng goi I 15 I 14 téang cao dip Tét
SP cham so6c ca nhan 33 30
SP cham séc gia dinh I N 15
* P& tinh , chling t6i tinh mirc déng gép cla khdi lwong trong thay ddi gia tri clia mbi
nganh hang, cong tat ca cac sb nay lai trong twong quan véi déng gép clia mdi nganh hang trong tdng gia tri thi trwéng ciing ky 12 w/e P1/14 so voOi
A truGe, N N .
Eagrér:t:},z:ntar Worldpanel — Household panel - Thanh thi 4 TP chinh & Néng thén Viét Nam — FMCG khéng bao gbm qua tang cung ky nam trwdc
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S A e XN AP LSt clalc<l MAT HANG TIEU BIEU KENH MUASAM  TIEU DIEM

KHOI LUONG

% THAY DOI
KHOI LUONG

Keo & thanh thj va Banh &
+75% 116 nodng thon la hai nganh
hang ting trwdng néng nhat
nh& nhu ciu cao vao dip
Tét.
Thu hat thém 168.000 hd Thu hat thém 2.549.000 hd
Lwong mua trung binh gia tdng 32% Lwong mua trung binh gia tang 43%

Ngubdn: Kantar Worldpanel — Household panel - Thanh thi 4 TP chinh & Nong thon Viét Nam — FMCG khong bao gém qua tang
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CAC CHI SO CHINH | XU HUONG FMCG MAT HANG TIEU BIEU KENH MUA SAM TIEU DIEM

Thi phan theo gia tri (%) %
2
2 . Cho
9 9 a > Siéu thi/Dai siéu thi
12wle P12 12wle P1'13 12 wie P114 > Siéu thi mini/CH tién loi @ ® Ngoai trir Cho, cac kénh
, mua sam chinh & thanh thi
12 w/e P1°'13 12 w/e P1'14 A = A > A o af ;
- | — S m— — — vs. YA vs. YA deu tang bat tré lai v&i mirc
Tiém tap héa Chg Kénh hién dai  Clra hang Ban hang Khac = > &
chuyén doanh truc tiép tang trwdng 2 con so.

O néng thén, Tiém tap hoa

‘ tham chi con cé budc nhay

eﬁ ® o dot pha tir tinh trang suy

E giam & cung ky nam trwéc
Che¢ o 2

chuyén sang tang tru@ng
PS nhanh & murc 2 con so.

: : , T4 ong < -0.5% -0.5% < Tang trudng < 5%
12 wie P1'12 12 wie P1'13 12 wie P1'14 @ Ting trusng <-0.5% 7o < Tang truong < 5%
5% < Tang trwdng < 15% ‘ Tang trwdng >15%

Ngudn: Kantar Worldpanel — Household panel - Thanh thi 4 TP chinh & Néng thon Viét Nam — FMCG khéng bao gdm qua ting
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CAC CHIi SO CHINH XU HUONG FMCG

QUA CAC CON SO

cac nganh hang FMCG ¢6  gia ginh thanh thj mua sdm &

Siéu thi mini va Clra hang tién
cho thay con rat nhidu co loi it nhat mot 1an trong nam
hoi dé thu hut thém nguoi

mua moi

KENH MUA SAM TIEU DIEM

MAT HANG TIEU BIEU

THU HUT THEM NHIEU NGU'Ol MUA NHAT

Nganh hang Nwéc rira tay thu hat Nganh hang Ban chai rang thu hat

. K1
thém hé gia [i > thém
\
dinh thanh thj trong nam 2013, hé gia dinh ndng thdn trong nam
~ hd mua 2013, ~ hd mua

PUOC MUA THWONG XUYEN NHAT

M6t gia dinh thanh thj di mua
Slra nwéce trung binh

M6t gia dinh néng thon di
mua Mi &n lién trung binh

lan trong nam lan trong nam

PUOC KHUYEN MAI NHIEU NHAT

%
| o

khéi lwong Bot giat tiéu dung trong nam
c6 khuyén mai

khéi lwgng Bot giat tiéu dung trong
nam c6 khuyén mai

Ngubdn: Kantar Worldpanel — Household panel - Thanh thi 4 TP chinh & Nong thon Viét Nam — FMCG khong bao gém qua tang

KANTAR WZ'RLOPANEL

© Kantar Worldpanel



Vai nét vé Kantar Worldpanel

Kantar Worldpanel 1a cong ty hang dau thé gi¢i vé& nghién ciru thi trwéng dwa trén
chwong trinh nghién ctru hanh vi ngudi tiéu dung. Bang cach két hop gitra viéc quan sét
thi trwdng, thwe hién cac phéan tich cao cip va dwa ra cac giai phap nghién ctu thi
truong phu hop, ching t6i mang dén ca blc tranh tong thé 1an tirng chi tiét nhd lam
ngudn cdm hing giap khach hang c6 nhirng budc tién thanh céng. Chuyén mén sau va
virng cta ching toi vé nhirng san phdm ma nguoi tleu dung mua hodc st dung va ly do
d&ng sau hanh vi mua sédm cla ho da tré thanh ngudn tham khao uy tin v&i cac thwong
hiéu I&n, cac nha bén 18, cAc nha phan tich thi trwdng va ca céc t6 chire chinh pha trén
toan thé gioi.

V&i hon 60 nam kinh nghiém trong nganh, ddi ngi 3500 nhan vién va sy hién dién tai
hon 55 quéc gia, dich vu cla ching tdi c6 thé dap (rng nhu cau & linh vuwc hang tiéu
dung nhanh, san phdm cho em bé va céac linh vuc khac.

Dé biét thém thong tin, vui long truy cap www.kantarworldpanel.com.vn
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