Press information

Contact Name
Telephone number
e-mail

KANTAR WC'RLDPARNEL

12 February 2014
KANTAR WORLDPANEL EXPANDS INTO AFRICA

Strategic alliance with TNS RMS sees Kantar Worldpanel continue to extend its global position

World leader in consumer knowledge Kantar Worldpanel has expanded into Africa with the launch of

new consumer panels in Nigeria, Kenya and Ghana.

The new panels represent the first stage of Kantar Wordpanel’s planned expansion into Africa. The

company expects to set up additional panels in more African markets in the near future.

Kantar Worldpanel has built its expansion to Nigeria, Kenya and Ghana through an alliance with
fellow Kantar group market research agency, TNS RMS. The partnership combines the in-depth local
understanding and expertise of TNS RMS and the international perspective and global consumer

panel leadership of Kantar Worldpanel.

With the largest population in Africa and the second biggest economy, Nigeria is a key market for
global FMCG companies and the existing Nigerian 3,000 household panel has been enhanced and

re-launched to reflect the country’s growing importance.

In Kenya and Ghana, Kantar Worldpanel and TNS RMS have set-up completely new panels to help

FMCG brands to find sources of growth in these two other highly-interesting markets.

The first datasets from Nigeria and Kenya are already available and are delivered to clients through
WorldpanelOnline, Kantar Worldpanel’s advanced online delivery tool, providing easier and faster

access to a broader understanding of the consumer.

All three panels provide detailed understanding on consumer behaviour by region, social class,
household size and age of the main household purchaser. The panels are also aligned to Kantar
Worldpanel’s international standards to benefit from best practices and facilitate international

comparison.

Following the addition of these three important economies, Kantar Worldpanel offers consumer panel
services in 59 countries worldwide and has reinforced its strong position in fast growing markets with

operations in Asia, Middle East, Latin America and now Africa.



Josep Montserrat, Global CEO Kantar Worldpanel, said: “With a population of more than one billion
and set to increase 50 per cent by 2030, Africa is an important growth market for global FMCG
companies and represents a significant new business opportunity. We want to enable our clients to

find and access these high growth markets, which is why we have expanded to Africa.

“We’re continuing to open in new markets across the globe in line with our strategic growth plan and
our expansion to Africa closely follows our partnership with IMRB in India — helping our clients get as

close as possible to the consumer in these key emerging economies.”

Adeola Tejumola, CEO TNS RMS WECA, said: “Africa is rapidly evolving and this strategic alliance
with Kantar Worldpanel is an important step for FMCG brands wanting to gain critical insight and
understanding about the African consumer. With robust samples, more accurate data collection and
new tools for analysis, this partnership will generate greater insight for our clients and will help to
integrate them with the international perspective that Kantar Worldpanel brings when seeking new

opportunities for growth.”

ENDS

For further information, please contact:
Contact name

Telephone number

email

About Kantar Worldpanel

Kantar Worldpanel is the world leader in consumer knowledge and insights based on continuous consumer panels. Its High
Definition Inspiration™ approach combines market monitoring, advanced analytics and tailored market research solutions to
deliver both the big picture and the fine detail that inspire successful actions by its clients. Kantar Worldpanel’s expertise about
what people buy or use — and why — has become the market currency for brand owners, retailers, market analysts and
government organisations globally.

With over 60 years’ experience, a team of 3,000, and services covering more than 50 countries directly or through partners,
Kantar Worldpanel delivers High Definition Inspiration™ in fields as diverse as FMCG, impulse products, fashion, baby,
telecommunications and entertainment, among many others.

For further information, please visit us at www.kantarworldpanel.com.

About Kantar

Kantar is the data investment management division of WPP and one of the world's largest insight, information and consultancy
groups. By connecting the diverse talents of its 13 specialist companies, the group aims to become the pre-eminent provider of
compelling and inspirational insights for the global business community. Its 28,500 employees work across 100 countries and
across the whole spectrum of research and consultancy disciplines, enabling the group to offer clients business insights at
every point of the consumer cycle. The group’s services are employed by over half of the Fortune Top 500 companies.

For further information, please visit us at www.kantar.com
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