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4 week share tracking of top 5 retail groups
Value Share (%) within Modern Trade — National China D+
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12 week KPI performance vs. last year for top 5 groups
12 w/e P12 2012 vs 12w/e P12 2011: Penetration vs Trip Spend vs Frequency — National China D+

More Shoppers? Higher Value Baskets? More Trips?
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Carrefour’s performance has been driven by share growth in the North Region stealing share from the key players there.

Retail Share by Top 10: East Retail Share by Top 10: South
Value Share (%) — East Value Share (%) — South
Sun Art Group 1155i Wal-Mart Group 11.5 13.0
Vanguard Group 1%304 Zhongbai 7.3 8.5
Balian Group 111-21 9 Vanguard Group ‘267
m Wal-Mart Group 4459 m Sun Art Group 3'44 1
Carrefour 429 a Carrefour [f'lz
Tesco Group %; Yonghui 2'392
NGS Group 37 A Best 28
Lotus %% Park n Shop %;
Lotte Mart 23'81 Wushangliangfan 1i 3
L5 : 12 w/e 2011/12/02 1 2 12 w/e 2011/12/02
Retail Share by Top 10: West Retail Share by Top 10: North
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Data Source: Kantar Worldpanel China - Based on FMCG Market
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