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4 week share tracking of top 5 retail groups
Value Share (%) within Modern Trade — National China D+
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12 week KPI performance vs. last year for top 5 groups
12 w/e P10 2013 vs 12w/e P10 2012: Penetration vs Trip Spend vs Frequency — National China D+

More Shoppers? Higher Value Baskets? More Trips?
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Sun Art Group’s remains the only retailer to
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The top 3 retailers in the already fragmented North region fail to grow as smaller retailers like Yonghui increase their presence.

Retail Share by Top 10: East Retail Share by Top 10: South
Value Share (%) — East Value Share (%) — South
Sun Art Group 151%'1 Wal-Mart Group 11_111-9
Bailian Group 112256 Zhongbai 67.80
Vanguard Group 11_%12-5 Vanguard Group 55'_79
m Carrefour ffg m Sun Art Group 3'74.6
Tesco Group 3490 Bu Bu Gao 4_45-2
NGS Group 3'%'4 Carrefour 348'2
Wal-Mart Group 3.46'3 Yonghui 2%91
Lotus 3302 A Best 2_%'9
Lotte Mart 22§73 Xin Hua Du 2'%'6
Dia 16 12 w/e 2012/10/05 park n Shop 19 12 w/e 2012/10/05
1.6 12 w/e 2013/10/04 1.7 12 w/e 2013/10/04
Retail Share by Top 10: West Retail Share by Top 10: North
Value Share (%) — West Value Share (%) — North
Wal-Mart Group 93 10.4 Wu-Mart Group 6.657
Vanguard Group 55'.13 Carrefour gj
Yonghui 4'04_7 Sun Art Group 6.%5
m Carrefour f56 Wal-Mart Group 3?57
Ren Ren Le 3470 Spar Group 35_;'24
New Century 3389 Inzone Group 3313
SPAR Group 2299 Vanguard Group %%
Beijing Hua Lian 2'%-9 Tesco Group 23>
Hongqi %22 12 w/e 2012/10/05 Yonghui i 2.0
Sun Art Group 14 12 w/e 2013/10/04 Liqun 19 z zj : zzz 12; zi

Data Source: Kantar Worldpanel China - Based on FMCG Market
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