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4 week share tracking of top 5 retail groups
Value Share (%) within Modern Trade — National China D+
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12 week KPI performance vs. last year for top 5 groups
12 w/e P3 2014 vs 12w/e P3 2013: Penetration vs Trip Spend vs Frequency — National China D+

More Shoppers? Higher Value Baskets? More Trips?
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Sun Art Group continuing to grow presence across all 4 regions; Yonghui keeps stronger growth in the North.

Retail Share by Top 10: East Retail Share by Top 10: South
Value Share (%) — East Value Share (%) — South
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Retail Share by Top 10: West Retail Share by Top 10: North
Value Share (%) — West Value Share (%) — North
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