KANTAR WC'RLOPANEL

a CTR service in China

June 2014

Retall Snapshpt

4 week share trackin(g of top 5 retail groups
Value Share (%) within Modern Trade — National China D+
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12 week KPI performance vs. last year for top 5 groups
12 w/e P6 2014 vs 12w/e P6 2013: Penetration vs Trip Spend vs Frequency — National China D+
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Bubugao overtook Carrefour to become the fifth player in South regions in Q2 14 compared with some time last year.
Retail Share by Top 10: East Retail Share by Top 10: South
Value Share (%) — East Value Share (%) — South
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LOTUS 34 XIN HUA DU 25
LOTTE MART 2259 A BEST 129-5
L 12 w/e 2013/05/17 1 ('5 12 w/e 2013/06/14
DENNIS 1.6 12 w/e 2014/05/16 PARKNSHOP 1.6 12 w/e 2014/06/13
Retail Share by Top 10: West Retail Share by Top 10: North
Value Share (%) — West Value Share (%) — North
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SUN ART GROUP 53 1 w/e 2013/06/14 YONGHUI GROUP 12,
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Data Source: Kantar Worldpanel China - Based on FMCG Market
SUN ART Group includes Auchan and RT-Mart; WAL-MART Group includes Wal-Mart, Trust-mart, Sam’s Club; VANGUARD GROUP includes Vanguard, Ole, Huarun SG, Hongkelong; BAILIAN Group
includes Century Mart, GMS, Lian Hua, Hua Lian, Quik etc.
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